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What will we be looking at?

• Some cognitive biases 

• SIFT method of verifying news

• Some fact-checking sites



Cognitive bias

systematic pattern of deviation from norm or rationality in judgement



Cognitive biases

• Confirmation bias

• Bandwagon effect

• Choice-supportive bias



1. Confirmation Bias 

tendency to process information by looking for, or interpreting, 
information that is consistent with our own existing beliefs

largely unintentional, and results in ignoring information that is 
inconsistent with what we believe in







2. Bandwagon Effect

tendency for people to adopt certain behaviors, styles, or attitudes 
simply because others are doing so



If thousands of other people have shared a piece of news, surely 
someone else has verified it, right? Unfortunately shares and likes can 

often come about without anyone reading what's being shared.

Bots—whose sole purpose is to make certain news stories look 
frequently read and recommended—can also inflate the apparent 

popularity of fake news items.



https://www.instagram.com/nichology/?hl=en





3. Choice-supportive bias

tendency to remember our choices as better than they actually were



We rationalise our choice by seeking out supportive information, 
leading to distorted opinions.



Cognitive biases

contribute to the formation and enhancement of the echo chamber: 
sharing and consuming information only in the direction of 

strengthening own beliefs



How do we overcome this?



SIFT (The Four Moves)

Mike Caulfield, University of Washington 

https://hapgood.us/2019/06/19/sift-the-four-moves/



1. Stop

STOP. Ask yourself whether you know the website or source of the 
information, and what the reputation of both the claim and the 
website is. Don’t read it or share until you know what it is.



2. Investigate

Investigate where the media is from before reading to help you to 
better understand its significance and trustworthiness.



https://www.instagram.com/p/CojdQKLyh5m/

https://www.theonion.com/local



https://www.vogue.com/article/best-lab-grown-diamonds



https://pressedforjuice.com/why-cleanse



3. Find

Find better coverage. Find the best source you can on this topic, or, just 
as importantly, scan multiple sources and see what the expert 
consensus seems to be.



4. Trace

Trace the claim, quote, or media back to the source, so you can see it in 
it’s original context and get a sense if the version you saw was 
accurately presented.



Example

1. Stop! Do we know the source?

2. Investigate the source and claim



3. Find better coverage

https://www.bostonmagazine.com/news/2017/04/10/chicken-dinosaur-face/

https://www.smithsonianmag.com/smart-news/chicken-embryos-get-dino-snouts-thanks-
biological-tinkering-180955250/



https://www.bostonmagazine.com/news/2017/04/10/chicken-dinosaur-face/ https://www.smithsonianmag.com/smart-news/chicken-embryos-get-dino-snouts-thanks-
biological-tinkering-180955250/



4. Trace to the original source 



Always corroborate!

Information 
you receive

Credible 
source 1

Credible 
source 2



Some fact-checking sites

• https://www.snopes.com/ 
• validates and debunks urban legends and other stories in popular culture

• https://factcheck.afp.com/



• www.gov.sg/factually
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Need any help?

• clbndak@nus.edu.sg ; Diyana

• askalib@nus.edu.sg ; General
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